
I Generation Research

18 January 2010

Client Contact

Tina DôAurizio

Research Manager

Prepared By

Chris Batini (BA Hons; QPMR) ïPrincipal

Sandra Vudrag (MCom.) ïAccount Manager

http://www.hbf.com.au/index.html


Page 2

Report Outline

1. Background and Objectives ............................. 3  

2. Approach and Sample Profile  ......................... 7  

3. Lifestyle  .......................................................... 15  

4. The World We Live In  ..................................... 36 

5. The Environment  ............................................ 54 

6. Your Health  ..................................................... 76 

7. Entertainment, Socialising & Technology  ........ 143 

8. Schooling & Jobs  ............................................ 159 

Summary of Key Takeouts .................................... 166 

66

47

16

73

167

180



Page 3

1. Background and Objectives

Background and 
Objectives

Approach and 
Sample Profile

Lifestyle
The World We 

Live In
The Environment Your Health

Entertainment, 
Socialising & 
Technology

Schooling & 
Jobs



Page 4

Å Each year, HBF in conjunction with The West Australian Newspaper conduct the I-Generation Survey.  

Å The primary aim of the survey is to create content for editorial purposes based on the óinternet generationô ï

specifically 18 to 30 year olds.  

Å Based on the information generated by this research, The West Australian generates a series of articles 

and news-worthy headlines.  

Research Background
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Å The key outputs required from this annual research study are...

Key Strategic Research Objectives

To provide a snapshot of the Internet Generationôs attitudes and opinions towards 
topical issues facing them today.

To deliver fresh insights capable of generating news-worthy editorial content.
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Key Informational Objectives

LIFESTYLE

e.g. How likely or unlikely is it that you will be living 
in Perth, or Western Australia, in 5 yrs time?

THE WORLD WE LIVE IN

e.g. To what extent to you agree, disagree or have 
no opinion in relation to the following current 

affairs and media issues? 

THE ENVIRONMENT

e.g. How much of an impact do you think climate 
change will have on your life? 

YOUR HEALTH

e.g. How  serious do you think each of the 
following are as health issues facing you or people 

your age? 

Å In 2009, the questionnaire was amended to include new areas of exploration and some previous measures were 

dropped for this wave.  The informational objectives for this research covered the following 6 key areas of 

interest plus demographic information:

ENTERTAINMENT, SOCIALISING & 
TECHNOLOGY

e.g. What are some of the things that you like 
doing in your spare time? 

SCHOOLING & JOBS

e.g. Which sort of education do you feel is more 
valuable, a university degree or a trade? 

DEMOGRAPHICS
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Å PRELIMINARY QUALITATIVE RESEARCH

2 x focus group discussions were conducted on Thursday 5th November 2009:

ï Group 1: I-Gen males and females 18-24 years

ï Group 2: I-Gen males and females 25-30 years

The purpose of the groups was to identify topical issues to inform the development and content of the survey 

and ensure the relevance of existing questionnaire topic areas.  The topic areas covered included:

ï Priorities & concerns in life

ï Perceptions of life in Perth

ï News stories that have captures their attention in the last year

ï Specific concerns relating to the environment, health, social issues, and employment & economy

ï Discussion about IGenand GenX

Approach
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Å TRANSITIONAL HYBRID APPROACH

ï Prior to 2008, this particular survey had been conducted by Telephone.  

ï In 2008, in keeping with the I-Gen theme, a hybridapproach was adopted, combining both traditional Telephoneand On-

linesurvey techniques.  This approach also served as a validation study to allow HBF to decide on the methodology to 

be used in future surveys (e.g. Telephone only; Hybrid; On-line only).  It was decided that future surveys would be 

conducted online.

ï In 2009, the survey was conducted wholly online for the first time.

Approach
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Å ONLINE SURVEYING APPROACH

ï The research was conducted over the last week of November 2009 and the first week of December 2009 by 

ResearchPanel using their online panel of more than 10,000 West Australians.

ï A total sample of n=500 was obtained (n=503 final sample).

ï All respondents were sent an email inviting them to participate in the research via a unique linked URL to the survey.

ï The average interview duration was 23 minutes.

ï Broad quotas were set by age, gender and location to ensure representative sampling and only minor post-weighting of 

the data back to ABS Census parameters was required.  

Approach
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Å THE QUESTIONNAIRE

ï As in previous years, the questionnaire was lengthy with a total of 65 questions including demographics.

ï Of the 66 questions in 2009, 41 were carried over from the 2008 survey and comparative data between 2007, 2008 and 

2009, where available, is contained in this document, leaving 24 new questions for analysis in 2009.  For some existing 

questions, additional statements were also added or re-worded. 

Å THE ANALYSIS

ï The results have been distilled into a total of 33ókey takeoutsô.

ï Statistically significant differences at the 95% level of confidence are marked using two symbols ï

on each chart as appropriate.

Approach
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Respondent Profile

Total Weighted

n=503

%

Age

18-21

22-25

26-30

32

31

37

Gender

Male

Female                                                                                                                       

53

47

Highest Education Level Achieved

Primary level

Secondary level ïYear10 / 11

Secondary level ïYear12

Tertiary (TAFE, College)

Tertiary (University Undergraduate)

Tertiary (University Postgraduate)

Other

0

8

27

24

29

11

1

MostValuable Type of Education

University degree

Trade

Equally important

Donôt know

33

18

45

4
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Respondent Profile

Total Weighted

n=503

%

Employment Status

Full-time

Part-time (not studying)

Part-time(plus some study)

Full-time student

Home duties

Unemployed

Retired

45

12

7

19

9

6

2

Household Income (before tax)

Less than $25,000

$25,001to $50,000

$50,001 to  $70,000

$70,001 to $90,000

$90,001 to $120,000

$120,001 to $150,000

More than $150,000

Refused

9

17

14

13

16

7

11

14
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Respondent Profile

Total Weighted

n=503

%

Ethnic Origin

Australian

European (UK / Ireland)

Other European

Asia

Pacific Islands / New Zealand

Africa

South America

Middle East

Aboriginal / Torres Strait Islander

North America / Canada

Other

65

22

12

15

2

2

1

1

1

1

1

Home or Home Contents Insurance

Yes ïhome insurance

Yesïhome contents 

No

38

43

53
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Respondent Profile

Total Weighted

n=503

%

Hold or covered by Private Health Insurance

Yes

No

68

32

Company Insuredwith for Health 

(Base: Respondents with health insurance n=340)

HBF

MedibankPrivate

MBF

HIF

GMHBA

Defence Health

SGIO

ANZ

Better Health Cover

Dentacare

GMF Health

NIB

Australian Unity

AXA  Australian

Other 

Donôt know / unsure

48

20

5

4

3

3

2

1

1

1

1

1

0

0

7

4
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LIFESTYLE: SUMMARY
In this section we will see that:

ÅRegional WA residents are more likely to indicate they will have left the state in 5 
years time;

ÅCareer expansion, isolation and expense of air travel, expensive housing and 
perceptions of Perth life as dull represent the main reasons people would leave;

ÅHousing price stabilisation and government incentives have attracted more into the 
residential housing market, but half still donôt see themselves entering the market 
within the next 5 years;

ÅSuperannuation uptake is high and it remains the main retirement income plan;

Å60% have less than $5,000 in cash savings or no savings at all;

ÅTwo thirds either have no credit card or a card with no amount owing.
Page 17
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TOTAL
2008

10

00134557810
15

32

Lifestyle: Most Important in Life

Q17. What is most important  to you in your life at the moment? BASE: All respondents (n=503)

Kids / 
Family

Career / 
promotion / 

advancement

EducationMaking money 
/ investing

Travel / 
seeing 

Australia / 
the world

Socialising / 
going out / 

making 
friends / 
meeting 
people

Health Home / 
buying / 

renovating / 
paying off

Meeting 
someone / 

relationship / 
partner

Saving Other HappinessLife direction 
/ path

TOTAL
2009

467
2

5
10

3

9

18

4
88

16

The significant differences noted from 2008 are due mainly to the transition of the sampling to a full online methodology, where the full list of response 
items are presented to respondents, rather than the question being administered open-ended and post-coding the data. 

In 2009, I-Generation report travel / seeing Australia / the world and  kids/family as the most important thing in their life at the moment.
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Lifestyle: Most Important in Life

Kids / Family

Career / promotion / advancement

Education

Making money / investing

Travel / seeing Australia / the world

Socialising / going out / making 
friends / meeting people

Other

Perth Regional
18-21 
years

22-25 
years

26-30 
years

LocationAge

Male Female

Gender

16

12

7

12

8

11

8

7

4

2

4

6

18

10

16

7

10

7

8

5

4

5

2

4

3

18

24

9

7

6

7

8

5

4

5

2

4

4

18

10

9

12

9

9

5

5

5

6

4

6

17

22

12

5

7

6

8

7

5

2

3

2

3

17

14

11

10

8

8

7

5

5

2

3

2

5

20

20

10

6

8

5

5

10

6

1

5

1

2

Q17. What is most important  to you in your life at the moment? BASE: All respondents (n=503)

Health

Home / buying / renovating / paying 
off

Saving

Meeting someone / relationship / 
partner

18

16

10

9

8

8

7

6

5

4

3

2

4

TOTAL
2009

Happiness

Life direction / path

In 2009, I-Generation report travel / seeing Australia / the world and  kids/family as the most important thing in their life at the moment, with 26-30 year 
olds and females significantly more likely to mention this.  Older (26-30 year olds) I-Gen and Females were significantly more likely to mention kids / 
family. 



LIFESTYLE: KEY FINDING

Whilst only 9% of Perth-based I-Generation are unlikely to be 

living in Perth in 5 years time, 38% of those living in Regional 

WA indicate otherwise...

Page 20
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18

27

21

28

21

23

30

25

24

19

34

57

51

52

55

54

45

51

50

63

7

6

5

7

4

8

7

6

6

6

8

6

9

4

6

6

7

6

9

6

30

3

11

8

11

8

8

9

9

6

Perth

Regional

18-21 years

22-25 years

26-30 years

Location

Age

Lifestyle: Living in Perth

TOTAL - 2008

Male

Female

Gender

TOTAL - 2007

Very unlikely Quite unlikely Neither one nor Quite likely Very likely

the other

Q4. How likely or unlikely is it that you will be living in Perth, or WA, in 5 years time? BASE: All respondents (n=503)

15% of the I-Generation are either quite or very unlikelyto be living in Perth in 5 years time, a non-significant reduction from 2008.  Perth residents are 
significantly more likely to feel it is very or quite likelythat they will be living in Perth in 5 years time, with Regional residents significantly more likely to 
feel it is very or quite unlikelythat they will be living in Perth or WA in 5 years time.  This locationaldifference was not evident in 2008, possibly 
reflecting a greater impact of the GFC and declining employment opportunities amongst younger Regional WA residents.

TOTAL - 2009

Donõt know

2%

3%

2%

4%

3%

0%

2%

3%

3%

2%
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TOTAL
2007 15

66711

29

52

TOTAL
2008 19

10141419
31

56

Lifestyle: Living in Perth

9

29
3833

52
41

71

Q5. What are the main reasons that you would stay? BASE: All respondents (n=503)

Family are here Good job 

opportunities

Beautiful beaches 

and clean 

environment

The people are 

friendly

Good place to 

raise children

Perth is developing 

into a vibrant city

Other reasons

Familyand Beaches / Environment are the main motivators to keep I-Generation in Perth, with job opportunities in 3rd position.  The top 6 reasons 

mentioned evidence a significant increase from 2008, however this is due mainly to the transition of the sampling to a full online methodology, where 
the full list of response items are presented to respondents rather than as an open-ended question with post-coding of responses.

TOTAL
2009
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Lifestyle: Living in Perth

Family are here

Good job 

opportunities

Beautiful beaches 

and clean 

environment

The people are 

friendly

Good place to 

raise children

Perth is developing 

into a vibrant city

Other reasons

Perth Regional
18-21 
years

22-25 
years

26-30 
years

LocationAge

Male Female

Gender

76

48

40

33

35

27

10

66

56

51

38

36

35

7

70

51

33

42

27

27

8

67

50

49

33

38

27

9

75

54

32

43

26

22

10

75

57

43

40

38

34

9

59

34

34

32

16

15

8

Q5. What are the main reasons that you would stay? BASE: All respondents (n=503)

71

52

41

38

33

29

9

TOTAL
2009

Familyand Beaches / Environment are the main motivators to keep I-Generation in Perth, with Familya stronger motivator amongst 18-21 year olds, 
females and Perth residents, while Job opportunities represent a stronger motivator amongst 22-25 year olds and males.


